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Hey, Siri. 
Who is Fleire?

Digital Marketing Consultant

Proprietor

Advocate

U.S. Embassy Alumni

Professional Fellow of the U.S. State 

Department



10 Years Working With 
Customers Through
a Boutique Social Media 
Agency

Thank you for being here. Third Team Media will 

help you navigate the ever-changing digital 

marketing landscape.

 

We’ve put together for you a list of digital 

marketing innovation we are excited about for 

2019.



State of Digital in the PH (Jan 2019)
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TREND 1
ARTIFICIAL 
INTELLIGENCE & 
PERSONALIZATION
AI is quietly embedded in our daily lives — many of us don’t even 

realize it’s there. In addition to simplifying banking, AI enables our 

email to detect spam, our cars to brake automatically and our 

phones to respond to voice commands. When we interact with 

digital assistants like Alexa, we’re tapping AI. Skin cancer can even 

be diagnosed earlier thanks to AI’s learned “memory” of thousands 

of images of melanoma variations.



Examples:
WEBSITE CHATBOTS
FACEBOOK MESSENGER BOTS
VOICE SEARCH & COMMANDS



DEEPFAKES: Samsung’s 
new A.I. software makes 
generating fake videos even 
easier

THE BAD 



FACEBOOK: Use "Lookalike 
Audiences" to expand 
reach and find new 
customers. 

THE GOOD



TREND 2
MACHINE LEARNING
AND NEWS FEEDS
Machine Learning and applied Machine Learning helps 

people discover new content and connect with the 

stories they care the most about. Algorithms rank 

feeds, ads and search results, and create new text 

understanding algorithms that keep spam and 

misleading content at bay.



Examples:
Amazon Recommendation System
Google Search Algorithm
Facebook Newsfeed Algorithm





GROVER: New AI can 
generate news-style articles 
that are fake. 

THE BAD 



FACEBOOK: Newsfeed 
ranks stories that matter to 
you. 

THE GOOD



TREND 3
AUGMENTED REALITY / 
VIRTUAL REALITY

Consumer hardware and software that are immersive, 

social, and increase the depth of people’s connections



THE BAD 

MOBILE VR 
vs Standalone VR Headsets: 
More expensive?
 
Also, spend more time in 
VR/XR than IRL?



THE GOOD 

Retailers are 
implementing AR/VR 
applications to help 
and assist shoppers.



TREND 4
MOBILE-FIRST

Singapore, Indonesia, Vietnam, and the Philippines 

spend an average of four hours on mobile internet 

every day — that’s more time than both China (3.5 

hours) and the U.S. (2.2 hours) — and it’s only going to 

keep growing. But mobile site speed still has room to 

grow. After 3 secs of load time, mobile sites get 

abandoned. 





THE BAD 
Concerns:
- No website
- With website but not optimized for 
mobile screens
- With mobile site, but slow/not 
optimized



THE GOOD 

Tools are available to optimize 
your site.
 
BONUS: Who wants a FREE 
mobile app developed for their 
business??



TREND 5
VIDEO IS KING

Both ephemeral video content + stories, use of video 

streaming, and the "next big thing in social" - Tiktok, 

increased use of Snapchat, and  rise of Discord as new 

social channels



MOST VIEWED VIDEO OF SHOPEE



THE BAD 

Engagement with Facebook Page 
posts continues to decline. Organic 
reach for Facebook Page posts also 
continues its relentless downward 
trajectory. Younger audience 
leaving Instagram.



THE GOOD 

Increased time spent on video 
streaming apps and social sites 
like Tiktok and Snapchat. Also 
Youtube is still the big 
advertiser's channel for 
Philippines.
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CONSULT WITH ME
FLEIRE CASTRO
 

fb.com/FleireCastro

fleire@thirdteam.org

www.FleireCastro.com

www.ThirdTeam.org

 


