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HELLO! THANKS FOR BEING HERE.



2014
Asia-Pacific Stevie Awards - Silver Award 
Winner for Services Company of the Year

2016
APAC Insider - Best Digital Brand Marketing 
Agency - Philippines

2017
International Emerging Markets Awards 2017
Best Social Media & Digital Agency 2017 - Cebu
Web-Design Experts of the Year - Cebu

2018
Asia-Pacific Stevie Awards - Bronze Award 
Winner for Women in Business
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REPORT SOURCE





Internet and social media penetration 
at 67% of the population.



Internet users in the Philippines spending an 
average of 9 hours and 45 minutes per day online.



Filipinos are still the world's most ‘social’ people, with the 
average internet user aged 16 to 64 spending almost 4 hours 
per day on social platforms. 



Mobile phones now account for more than half of all the time 
we spend online



Roughly 53 percent of all web page requests now come from 
mobile phones, but that computers still account for 44 percent 
of the total.



Mobile apps now account for 10 out of every 11 minutes we 
spend using mobile devices, with web browsing only 
responsible for 9 percent of our mobile time.



Games account for the greatest share of mobile app 
downloads – more than 1 in 5 of the total – and drive 70 
percent of worldwide consumer spend on mobile apps.



Roughly half of the 3.7 hours that people spend using mobile phones each day is 
spent using social and communications apps, meaning that these platforms account 
for the same share of our mobile time as all of our other mobile activities put 
together.



Facebook still dominates.
Despite various challenges over the past few years, Facebook 
is still top of the pops when it comes to social. 



Overall, Facebook’s audience reach has grown by 1 percent in 
the past 3 months alone. 



Critically, marketers can now use Facebook to reach one-third 
of all the world’s adults aged 18 and above, and more than half 
of all the world’s adults aged 18 to 34.



The internet’s centre of gravity is moving progressively 
eastward. This trend is even more visible in the latest data, 
with Asian apps and websites commanding an ever-increasing 
share of global activity.



42 percent of the Philippine’s internet users between the ages 
of 16 and 64 now using voice search and voice commands on 
any device each month. 



67 percent of Philippine internet users are worried about how 
companies use their data.



63 percent of Philippines’ internet users aged 16 to 64 used an 
ad blocker in the past month.



Number of homes around the world with at least one smart 
home device increased by a third over the past year



More than 4 in 5 internet users aged 16 to 64 around the world 
play video games every month, which would equate to a total 
global gaming community of more than 3.5 billion people 



‘Dedicated’ gamers spend an average of 70 minutes per day 
playing console games, but this rises to more than 90 minutes 
per day for console gamers in Thailand, the Philippines, and 
Saudi Arabia.



The world’s mobile internet users will consume more than half a 
trillion gigabytes of mobile data during 2020, with roughly 
two-thirds of that total being used to stream and download video 
content.



69 percent of Philippines’ internet users aged 16 to 64 now watch 
TV content via some form of subscription service.



Paid video subscription services are popular with mobile users 
too. App Annie reports that video apps accounted for 5 of the 
world’s top 10 non-game apps ranked by consumer spend in 
2019.



76 percent of Philippines’ internet users aged 16 to 64 buy 
something online each month.



66 percent of the Philippines’ ecommerce consumers are more 
likely to purchase through a mobile device than through a laptop



Worldwide ecommerce spend grew significantly during 2019, 
although – as one might expect – growth rates varied by 
category. 



Online purchases of Furniture & Appliances saw the fastest 
year-on-year growth, with 2019 worldwide consumer revenues of 
US$316.7 billion marking a 19 percent jump compared to 2018 
spend. 



 <$50 spend for Filipinos. Figures are based on absolute 
spending, and don’t factor differences in average income or each 
country’s overall economic strength.



China’s ecommerce websites are already amongst the world’s 
most-visited online destinations, so it might not come as a 
surprise that China leads the way in GDP-adjusted ARPU rates. 



All the evidence indicates that the world’s shoppers are making 
less and less of a distinction between ‘online’ and ‘offline’ when it 
comes to their shopping. 
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